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1. General Information About Program

Goals 

In today’s world where signs are omnipresent, it is crucial for visual communication designers to realize accurate and effective designs, to follow universal trends, to blend interaction and creativity together. Visual communication design, which considers each platform as a reciprocal communication process, adaptable to multimedia environment, brings together the area of communication, media, art and technology, is an innovative, interdisciplinary field that develops solutions for the visual needs of the 21st century. 

Since 2002, the Master's Degree Program of Visual Communication Design, which has taught students in that field, is a comprehensive and versatile thesis program. The program is divided into three basic areas as theoretical, practical and project courses.

In new communication era, the main aim of this program is to enable students to use different media as a visual communication tool, to benefit from different disciplines and to gain conceptual, intellectual and practical knowledge.

Objectives
Within the framework of the graduate program, while a theoretical basis of design, media and digital media cultures are provided, projects and applications improve students' knowledge and skills. Students, who have an interdisciplinary approach to digital design, digital media planning and management, gain experiences on the field with their tangible and sustainable projects. 

2. Program Learning Outcomes

        Knowledge

· Explains the concepts of his field of study and interrelationships between these concepts based on the qualifications gained from the undergraduate program
· Identifies the methods and techniques of process of producing scientific knowledge
· Possesses knowledge of theories, methods, strategies and techniques related to the field.
· Has an information about the communication features of group, mass or institutions and the communication problems, that they experience.
· Has a knowledge about using communication, media and tools as a competent. 
· Recognizes structural managerial and technical qualities of the institutions operating in the field
            Skills

· Uses information resources related to the field with theoretical and practical knowledge
· Possess the knowledge to recognize and express the relations between the facts and cases related to the field.
· Describes the field-specific original ideas in a creative manner

· Develops relevant communication strategies, methods and techniques in consideration with the needs and patterns of communication of persons, groups and institutions

         Competencies
 Ability to work independently and to take responsibility

· Manages individual and teamwork by taking responsibility and deliver results or manages independently

· Be able to take responsibility either individually or a team member in field-specific executions and applications. 

· Uses his personal creativity and strengths
Learning Competencies
· Be able to critically assesses his knowledge and skills acquired in the field
· Organizes a list of his learning needs and takes action to direct them.
· Plans and manages opportunities and events to develop his career individually and as a team member
· Recognizes how to acquire information and follows the new methods and techniques in his field.
· Develops a positive approach and attitude towards life-long learning
 Communication and Social Competencies
· Communicates his thoughts and propositions to solve problems relevant to the field in writing and verbally with eloquence to institutions and persons who are relevant in the field. 

· Conveys and shares information and his thoughts and solutions to field-specific problems supporting quantitative and qualitative data to experts and laymen. 

· Communicates with colleagues follows information on field-related subjects in a foreign language at minimum B1 level of European Language Portfolio Global Scale

· Uses software minimum at the Advanced Level of European Computer Driving License and information and communication technology

· Participates in and organizes artistic and cultural and social events actively

· Interprets and follows events and developments on national and international agenda. 

· Recognizes communication patterns in culturally diverse environments and works in harmony with others.
Field-specific Competencies
· Behaves in consideration with democracy, human rights, scientific, social and career ethics 
· Plans career-oriented events and projects for his social environment through his consciousness of social responsibility
· Uses field-specific technologies in effective manners
· Conducts and behaves in accordance with law, laws of governance and regulations.
· Be able to be sufficiently aware of social security and safety in the work environment
3. Qualification Awarded

Students who deliver the requirements of the program and complete the study successfully earn “Graduate of Visual Communication Design” diploma.

4. Admission Requirements
Program student admission is explained in detail under the heading "Application and Admission to Graduate Programs" in the "Yeditepe University Graduate Education-Instruction" section.
5. Graduate Employment Opportunities and Transition to Upper Level
The program allows students to realize scientific and academic research in the field of visual communication design. Students who want to specialize in this area and acquire an academic achievement can work in the fields of design, media, culture and contemporary communication technologies by taking advantage of the interdisciplinary structure of visual communication design.

6. Graduation Requirements
Students who complete graduate education and training are required to obtain a total of 130  ECTS in order to graduate. After completing the course load, the thesis should be submitted in a subject to be determined under the supervision of the instructor. In addition, it is expected that the student who is accepted as a thesis will successfully present his work in front of the jury to be orally appointed. Gore graduation conditions: (6 Compulsory + 1 Elective + Seminar + Thesis).

7. Contact Information (Program Director, Graduate Coordinator)
Head of department : Assoc. Prof. Dr. Neda ÜÇER

Tel: +90 (0216) 578 0000/ 1636
Email: nsaracer@yeditepe.edu.tr 
Master Bologna Coordinator: Instructor Gül BAKAN, PhD
 Tel: +90 (0216) 578 0000/ 2763

 Email: gbakan@yeditepe.edu.tr
1. Teaching and Learning Methods

Teaching and learning methods are given in the following list.
	Teaching and Learning Methods
	Major Learning Activities
	Used Tools

	Lecture
	Listening and understanding
	Standard class technologies,

Multimedia tools, projector,

Computer

	Topical Lecture
	Listening and understanding, observation / situation processing, critical thinking, question development


	Standard class technologies,

Multimedia tools, projector,

Computer

	Brain Storming
	Listening and understanding, observation / situation processing, critical thinking, question development, teamwork
	Standard class technologies,

Multimedia tools, projector,

Computer

	Small Team Discussion
	Listening and understanding, observation / situation processing, critical thinking, question development


	Standard class technologies,

Multimedia tools, projector,

Computer 

	Projection
	Listening and understanding, observation / situation processing
	Real or virtual environment to allow observation

	Seminar
	Research-life long learning, writing, reading, informatic, listening and understanding, managerial skills
	Standard class technologies,

Multimedia tools, projector,

Computer, special equipment

	Teamwork
	Research-life long learning, writing, reading, informatic, listening and understanding, managerial skills, teamwork
	internet databases, library databases, email, online chat

	Homework
	Research-life long learning, writing, reading, informatic
	internet databases, library databases, email

	Oral Exam
	Listening and understanding, situation processing, question development, interpretation, presentation
	

	Student Group Activities /

Projects
	Observation / situation processing, critical thinking, question development, teamwork, research-life-long learning, listening and understanding, managerial skills, pre-planned special skills
	


COURSE PLAN-ECTS CREDITS 
(Thesis Program)
	VISUAL COMMUNICATION DESIGN MASTER PROGRAM


	
	
	SCIENTIFIC PREPARATION 

FIRST SEMESTER
	T
	U
	L
	Y
	E
	
	
	
	SCIENTIFIC PREPARATION –

SECOND SEMESTER
	T
	U
	L
	Y
	E

	VCD 
	544
	Communication and Media Theories
	3
	0
	0
	3
	5
	
	VCD 
	545
	Design History and Its Philosophy
	3
	0
	0
	3
	6
	

	COMM
	442
	Media Management
	3
	0
	0
	3
	5
	
	VCD
	124
	20th Century History of Design
	3
	0
	0
	3
	6

	COMM
	202
	Media Analysis
	3
	0
	0
	3
	5
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	0
	0
	
	
	
	
	
	
	
	0
	0


	
	
	FIRST SEMESTER
	T
	U
	L
	Y
	E
	
	
	
	SECOND SEMESTER
	T
	U
	L
	Y
	E

	VCD
	547
	Interdisciplinary Approaches in Media
	3
	0
	0
	3
	9
	
	COMM
	560
	Communication Research and Scientific Ethics
	3
	0
	0
	3
	8

	VCD 
	549
	Digital Media Planning and Management
	3
	0
	0
	3
	9
	
	VCD
	546
	Digital Design Practices
	3
	0
	0
	3
	9

	VCD
	553
	Digital Media and Culture
	3
	0
	0
	3
	9
	
	VCD
	554
	Content Development for Media
	3
	0
	0
	3
	9

	
	
	Free Elective (All Courses)
	3
	0
	0
	3
	7
	
	
	
	
	
	
	
	
	

	
	
	Extra Elective (All Courses)
	
	
	
	
	
	
	
	
	Extra Elective (All Courses)
	
	
	
	
	

	
	
	Extra Free Elective (Foreign Language)
	
	
	
	
	
	
	
	
	Extra Free Elective (Foreign Language)
	
	
	
	
	

	
	12
	34
	
	
	9
	26


	
	
	THIRD SEMESTER
	T
	U
	L
	Y
	E

	COMM
	580
	Seminar in Communication Studies
	3
	0
	0
	0
	10

	VCD
	599
	Thesis
	3
	0
	0
	0
	60

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	70


	
	
	              ELECTIVE COURSES
	T
	U
	L
	Y
	E

	VCD
	555
	Information Design
	3
	0
	0
	3
	7



	VCD
	558
	Design Studio
	3
	0
	0
	3
	7

	VCD
	562
	Semiology and Advertising Design
	3
	0
	0
	3
	7

	VCD
	563
	Visual Perception and Persuasion Skills
	3
	0
	0
	3
	7

	VCD
	564
	Creative Industries
	3
	0
	0
	3
	7

	VCD 
	566
	New Media Art
	3
	0
	0
	3
	7

	
	
	
	
	
	
	
	


	Total Credits and Course Numbers to be Completed

	Yeditepe Credit:  
	21

	ACTS: 
	130

	Total Course Number:      
	7 + Seminar  + Thesis


PROGRAM LEARNING OUTCOMES


(PC↔ YÖK Visual Communication Design Basic Field Competencies) 

(PO ↔ Program Outputs)
1. Identifies appropriate theoretical and applied knowledge in Visual Communication Design and relates to field concepts. ↔ (PO1, PC1)
2. Analyses individuals and masses, defines new trends in Visual Communication Design. ↔ (PO2, PC2)
3. Expresses design processes and its implications through digital platforms, designs and creates original works. ↔ (PO3, PC3)
4. Practices field related design software program skills and applications. ↔ (PO4, PC4)
5. Develops visualization, observation, transformation and redesigning skills in a unique way. ↔ (PO5, PC5)
6. Evaluates whole knowledge gained on Visual Communication Design in theory and practice. ↔ (PO6, PC6)
7. Constructs knowledge acquired in Visual Communication Design Field in multimedia business as a final project.↔ (PO7, PC7)
8. Adapts skills and methods acquired in Visual Communication Design for career management. ↔ (PO8, PC8)
9. Concept to final projects composes and designs creative ideas. ↔ (PO9, PC9)
10. Develops and manages program strategies in order to prepare creative and original design projects. ↔ (PO10, PC10)
11. Revises, questions and criticizes Visual Communication Design related varied cultural activities and outcomes. ↔ (PO11, PC11)
12. Translates and Relates department outcomes to different disciplines and different communication fields. ↔ (PO12, PC12)
13. Uses and Interprets theoretical and practical knowledge in order to make Visual Communication Design projects, sector based, multi-faceted, applicable in the field. ↔ (PO13, PC13)
TABLE OF COURSES AND THE RELATED FROGRAM OUTCOMES
	LESSON

	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10
	PO11
	PO12
	PO13

	Media Theories and Communication
	5
	5
	1
	2
	2
	2
	2
	2
	1
	5
	5
	4
	2

	History and Philosophy of Design
	5
	1
	2
	2
	1
	2
	2
	1
	2
	5
	1
	5
	5

	Communication Research and Scientific Ethics
	5
	5
	0
	0
	0
	0
	0
	4
	0
	0
	1
	3
	0

	Digital Design Practices
	3
	3
	0
	3
	0
	4
	3
	4
	0
	5
	5
	5
	3

	Interdisciplinary Approaches in Media
	3
	4
	0
	3
	0
	4
	3
	4
	0
	5
	4
	4
	3

	Digital Media Planning and Management
	3
	4
	0
	3
	0
	4
	3
	4
	0
	5
	4
	4
	3

	Digital Media and Culture
	3
	4
	0
	3
	0
	4
	3
	4
	0
	5
	4
	4
	3

	Content Development for Media
	3
	4
	0
	3
	0
	4
	3
	4
	0
	5
	4
	4
	3

	Information Design
	3
	4
	0
	3
	0
	4
	3
	4
	3
	5
	4
	4
	3

	Design Studio
	3
	4
	0
	3
	0
	4
	3
	4
	0
	5
	4
	4
	3

	Advertising Design and Semiology
	5
	1
	5
	2
	1
	5
	5
	1
	2
	2
	1
	5
	5

	Visual Perception and Persuasion Skills
	5
	5
	5
	2
	1
	3
	1
	1
	5
	5
	1
	1
	5

	Creative Industries
	3
	3
	0
	0
	0
	0
	4
	5
	5
	0
	5
	5
	0

	New Media Art
	5
	4
	0
	0
	5
	0
	5
	0
	0
	5
	5
	0
	0

	Seminar in Communication Studies
	5
	5
	0
	0
	0
	0
	0
	0
	0
	0
	0
	0
	0

	Thesis
	5
	5
	5
	5
	5
	5
	5
	5
	5
	5
	5
	5
	5


LIST OF COURSE CATEGORIES
	KOD
	NAME
	ECTS

	BASIC PROFESSIONAL COURSES

	COMM 580
	Seminar in Communication Studies
	10

	VCD 599
	Thesis
	60

	SCIENTIFIC PREPARATORY COURSES (2 MANDATORY COURSE)

	VCD 544
	Media Theories and Communication
	0

	VCD 545
	History and Philosophy of Design
	0

	SPECIALTY / FIELD COURSES

	Compulsory Courses

	COMM 560 
	Communication Research and Scientific Ethics
	8

	VCD 546 
	Digital Design Practices
	9

	VCD 547 
	Interdisciplinary Approaches in Media
	9

	VCD 549
	Digital Media Planning and Management
	9

	VCD 553 
	Digital Media and Culture
	9

	VCD 554 
	Content Development for Media
	9

	Elective Courses

	VCD 555
	Information Design
	7

	VCD 558
	Desing Studio
	7

	VCD 562
	Advertising Design and Semiology
	7

	VCD 563
	Visual Perception and Persuasion Skills
	7

	VCD 564 
	Creative Industries
	7

	VCD 566
	New Media Art
	7

	ECTS  TOTALS FOR ALL THE COURSES
	130


 
 
 
  
 
