	COURSE INFORMATON

	Course Title
	Code
	Semester
	L+P Hour
	Credits
	ECTS

	Communication Research and Scientific Ethics
	COMM 560
	1
	3 + 0
	3
	8


 
	Prerequisites
	 -


 
	Language of Instruction
	English

	Course Level
	2nd Cycle Programs

	Course Type
	Compulsory

	Course Coordinator
	-

	Instructors
	  

	Assistants
	-

	Goals
	The course aims to teach the research methods and techniques used in communication studies and to show how they are used in practice. It explains how to apply communication research techniques and to analyze and interpret the research data.

	Content
	The course focuses on the main communication research methods. After describing quantitative and qualitative research methods and their differences, it scrutinizes the qualitative ones in detail.



 
	Learning Outcomes
	Program Outcomes
	Teaching Methods
	Assessment Methods

	1) Students know the research methods used in communication studies and apply them. 
	1,2,3,4,5,6,7,8,9,10
	1,2,3
	C

	2) Students think analytically and engage in thick descriptions. 
	1,2,3,4,5,6,7,8,9,10
	1,2,3
	C

	3) Students examine the obtained from the field and interpret them. 
	1,2,3,4,5,6,7,8,9,10
	1,2,3
	C


 
	Teaching Methods:
	1: Lecture, 2: Question-Answer, 3: Discussion, 4: Case Study

	Assessment Methods:
	A: Testing, C: Homework; D: Presentation


 
	COURSE CONTENT

	Week
	Topics
	Study Materials

	1
	Introduction to communication studies
	Weekly readings

	2
	Method and methodology
	Weekly readings

	3
	Quantitative research methods
	Weekly readings

	4
	Qualitative research methods
	Weekly readings

	5
	In-depth interviewing
	Weekly readings

	6
	Focus group
	Weekly readings

	7
	Participant observation
	Weekly readings

	8
	Field studies
	Weekly readings

	9
	Discourse analysis
	Weekly readings

	10
	Content analysis
	Weekly readings

	11
	Visual analysis
	Weekly readings

	12
	Research Ethics
	Weekly readings

	13
	Research Ethics
	Weekly readings

	14
	General evaluation
	

	15
	General evaluation
	

	16
	General evaluation
	


 

	RECOMMENDED SOURCES

	Textbook
	Babbie, E. (2004). The Practice of Social Research (10th Edition). U.S.A.: Thomson Wadsworth.

Briggs, L.C. (1986). Learning how to ask. A sociolinguistic appraisal of the role of the interview in social science research. U.K.: Cambridge University Press.  

Bryman, A. (2004). Social Research Methods (Second Edition). Oxford: Oxford University Press.

Neuman, W.L. (2011). Social Research Methods (Qualitative and Quantitative Approaches) (7th.ed.), Pearson, International Edition (ISBN 978-0-205-78683-1)



	Additional Resources
	 Day, R. A. (2005). Bilimsel Makale Nasıl Yazılır, Nasıl Yayınlanır?. Ankara: Tübitak Yayınları. 

Dora, S. (2003). Büyüyen Fotoğraf –Küçülen Sosyoloji. İstanbul: Babil Yayınları.

Georges, A. R. & Jones, O. M. (1980). People studying People. Berkeley: Universiyt of California Press. 

Kağıtçıbaşı, Ç. (2001). Yeni İnsan ve İnsanlar

Krueger, R. A. (1998). Analyzing and Reporting Focus Groups Results. Sage Publications. 

Kümmetoğlu, B. (2005). Sosyolojide ve Antropolojide Niteliksel Yöntem ve Araştırma. İstanbul: Bağlam Yayıncılık. 

Morgan, D. L. (1996). Focus Groups as Qualitative Research. Qualitative Research Methods Series 16. Sage University Paper. 

 Sekeran, U. & Bougie, R. (2011). Research methods for business: A skill building approach. (5th.ed.), John Wiley & Sons, Inc. (ISBN: 978-0-470-74479-6)

Spradley, J. P. (1980) Participant Observation 

Thompson, P. (2000). Voice of the Past. Oxford University Press. Third Edition, (384 p). 

Wynn, M. C. & Wiggins, W. A. (2008). Yanlış Yönde Kuantum Sıçramaları. Ankara: Tübitak.




                                                                                                              
                     
	MATERIAL SHARING

	Documents
	

	Assignments
	Research paper

	Exams
	


	ASSESSMENT

	IN-TERM STUDIES
	NUMBER
	PERCENTAGE

	Assignments
	1
	100

	Total
	 
	100


	COURSE CATEGORY
	Basic/Occupational


 
	COURSE'S CONTRIBUTION TO PROGRAM

	No
	Program Learning Outcomes
	Contribution

	
	
	1
	2
	3
	4
	5
	

	1
	To gain the abilities of working with an interdisciplinary approach and adapting theories, methods and practices in different disciplines to the relevant concentration area
	
	
	
	
	X
	

	2
	To gain the abilities of data collection, literature review and analysis in the concentration area of integrated marketing communications management
	
	
	
	
	X
	

	3
	To gain the ability of communicating within the national and international scientific environments
	
	
	
	
	X
	

	4
	To gain the knowledge and skills required for scientific research processes
	
	
	
	
	X
	

	5
	To gain the competence for making critical evaluations and syntheses
	
	
	
	
	X
	

	6
	To have conducted research at a sufficient level about one’s thesis topic
	
	
	
	X
	
	

	7
	To possess the behavioral and ethical sensitivity required for the academic life
	
	
	
	
	X
	

	8
	To possess the necessary computer skills for writing scientific papers and theses
	
	
	
	X
	
	

	9
	To gain the abilities of being receptive to innovations and novel ideas and  developing new ideas 
	
	
	
	
	X
	

	10
	To comprehend fully and appropriately the meaning and significance of integrated marketing communications management in theoretical and practical terms
	
	
	
	
	X
	


 
 

	ECTS ALLOCATED BASED ON STUDENT WORKLOAD BY THE COURSE DESCRIPTION

	Activities
	Quantity
	Duration
(Hour)
	Total
Workload
(Hour)

	Course Duration (Including the exam week: 16x Total course hours)
	16
	3
	48

	Hours for off-the-classroom study (Pre-study, practice)
	16
	8
	128

	Assignments
	1
	30
	30

	Total Work Load
	 
	 
	206

	Total Work Load / 25 (h)
	 
	 
	8,24

	ECTS Credit of the Course
	
	
	8


